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Introduction

China’s automotive industry remained robust despite the global recession over the last couple years
based on government stimulus and a continued strong economy. The market is expected to good growth over
the next five years but will begin to slow some. The explosive growth of the last 5 years has created an
increasingly sizeable and diverse vehicle parc and resultant aftermarket repair business which has now gotten
the attention of the world’s leading parts and service suppliers. The aftermarket’s profile is quickly changing as
vehicles age and become more diverse in terms of vehicle makes. To support this growth and shift in vehicle
make-up, the aftermarket structure and key players will also change dramatically. This growth and dynamism
is offering attractive opportunities to foreign companies which will only expand going forward.

Light Passenger Vehicle Sales 2010 Light Passenger Vehicle Parc 2010
14.1 million units 63 million units
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Other dynamics...

«  Shift to private ownership from company or government...market is now dominated by private users,
many who are first time owners.

- Significant model proliferation based on new foreign entrants, upgrades of existing models and very
active local Chinese vehicle maker expansion.

- Foreign entrants at multiple levels of the supply chain, from vehicle makers to parts suppliers, service
providers and distribution companies.

+ Evolution of branded / all-makes parts, as an alternative to genuine, substitute or fake parts.
+ Trendto localization of parts supply and enhanced price competition.
»  Multiple dynamics in the supply chain at all levels making channel strategy critical to success.

...as a result, the aftermarket will receive significantly more attention as it reaches
viable scale, more attractive vehicle composition and trends to a modern trade
structure.

About Technomic Asia

Technomic Asia, a division of Tompkins International (www.tompkinsinc.com ) is a business strategy and
supply chain consultancy with more than 25 years of experience helping clients plan and execute Asian
growth and operational strategies. Technomic Asia assists companies in entering the Asian market or in
expanding their business by providing critical market insight, an understanding of business potential and
assistance in designing the optimum strategy for success. Technomic Asia’s Steven Ganster is the author of
“The China Ready Company,” a book that details the process to develop a successful China strategy. Please
visit our website at http://www.technomicasia.com.



http://www.tompkinsinc.com/
http://www.tompkinsinc.com/
http://www.tompkinsinc.com/
http://www.tompkinsinc.com/
http://www.tompkinsinc.com/
http://www.technomicasia.com/
http://www.technomicasia.com/
http://www.technomicasia.com/
http://www.technomicasia.com/
http://www.technomicasia.com/
http://www.technomicasia.com/
http://www.technomicasia.com/

"TECHNOMIC
ASIA

A TompkiNs INTERNATIONAL COMPANY

Need for Analysis

The need for objective, quality market insight is apparent...

* Available market data is inconsistent, of poor quality and hard to obtain.

* As the market grows rapidly, the need to have a solid picture of the existing base market as a forecast
reference will be critical.

« Intelligent and experienced analysis is required.

Recognizing this need among its client base, Technomic Asia has developed a special
report on China’s automotive aftermarket now in its 6t and enhanced edition, which...

* Provides a logical and clear description of the aftermarket structure in terms of parc, vehicle
segmentation and forecasted growth.

* Quantifies current market size by key areas such as maintenance & light repair, collision, and major
repairs.

*  Employs a detailed and build up approach to quantifying and segmenting the market at multiple levels.

»  Portrays the current and evolving service and parts distribution structure as well as key dynamics.

» Develops a logical forecast to 2015 by vehicle and aftermarket business segment.

* Presents this insight in a strategic, management oriented format which can be readily used as a
planning tool.

As a multi-client format, this report provides a very cost effective means of building a
foundational market perspective for your ongoing planning initiatives.

Program Scope

The scope of the program will cover the following aftermarket segments and parameters.

Light passenger vehicles (sedans, SUVs, MPVs, light buses and mini vans), with
detailed segmentation into six vehicle categories:

+ Small Sedan (e.g. Chery QQ)

* Mid sized sedan (e.g. Excelle)

* High end sedan (e.g. Teana)

* Luxury sedan (e.g. BMW 5 series)
* Light bus (e.g., Jinbei)

+ Mini van/bus (e.g. Wuling)

Vehicles

Parc segmented into 3 age groups:
* Oto 3years

* 4109 years

* >0 years

Vehicle Age

Full supply chain from parts production to end consumers with both current and future

Channels dynamics

Geography National China with segmentation by 31 provinces and municipalities

Parts & Maintenance & light repair (MLR), collision, other major and minor repair categories
Services (accessories and car care excluded)

Timeframe 2010 as base year for quantification and forecasts to 2015
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Objectives and Methodology

This report will address the following key topics:

* An insightful and concise snapshot of China’s economy, investment environment, entry considerations
and related issues to serve as a backdrop for assessing the automotive aftermarket.

* An historic and forecasted growth outlook for China’s light vehicle market in terms of vehicle types,
drivers/constraints, ownership, etc., which will serve as a foundation for developing a picture of the
aftermarket.

 Summary view of the total parts and service aftermarket, covering size, segmentation, parts types,
growth and trends.

* A detailed assessment of China’s automotive parc in terms of size, vehicle composition, age and future
growth including detailed segmentations.

* A description of the maintenance and light repair service market, including services provided, frequency,
pricing, value, etc. Current and forecasted 2015 value by vehicle and service type will also be provided.

» A description of the collision repair market covering the insurance market, accidents rates, service
providers, repair types/costs, service value, etc. Current and forecasted 2015 value by vehicle type will
also be provided.

* A description of “other” major and minor repairs covering the engine and other major overhauls as well
as minor “spot” repairs. Current and forecasted 2015 value by vehicle type will also be provided.

* An evaluation of the parts distribution and supply chain structure describing value chain, all key player
groups, auto parts cities, pricing characteristics and future dynamics.

+ Perspective on key opportunities and challenges facing players in China’s automotive aftermarket over
the forecast period with recommended key strategic issues to consider.

To develop the insight in this report, a multi-pronged methodology was implemented
covering both primary and secondary research.
+ Comprehensive secondary research covering published material, on-line sources, etc.
*  Government bodies at both the national and city levels
* Industry associations such as:
— China Automotive Maintenance & Repair Trade Association
— All China Federation of Industry & Commerce Auto Parts Chamber of Commerce
— China Auto Parts Market Alliance
— China Auto Parts Marketing Association
— Shanghai Automotive Parts Circulating Trading Association
« Directinterviews with multiple levels of the value chain, covering:
- Domestic parts makers
- International parts makers
- Garage chains
- Parts distributors
- International service and car care providers
- Leading vehicle makers
Leading local insurance companies, e.g. PICC, Pacific, Ping An

Market quantification will be provided by year and vehicle category. Parc data is developed by an analysis of
vehicle sales over a 20 year period considering average life spans.
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Report Costs and Format

The cost of this report is US$3,900 (RMB 27,300 including business tax).
Alternatively, an “abridged” version of the report, covering Sections I-V and IX, is
available for $1,500 (RMB 10,500).

Payments are to be made by check, wire or credit card to:

In US$ by wire: Technomic Consultants Int’l (S) P L
USD Account No. 243-041712178
Bank: HSBC, Tanglin Branch
6 Claymore Hill #01-00 Claymore Plaza
Singapore 229571
Bank Code: 7232
Swift Code: HSBCSGSG

In US$ by check: Payable to: Tompkins Associates, Inc.
Mail to: Attn: A/R Department
Tompkins Associates
6870 Perry Creek Road
Raleigh, NC 27616

Credit card: Go to www.technomicasia.com/auto/cc_payment.htm

In RMB by Check/Wire: JRMNEIE A RAF g AF
TFPAT: LW IRRAT AR NKE AT
ARk : 1001200309162022796

The report deliverables will be provided as follows:

* An electronic PDF file by e-mail

Yes, I want to purchase the report “A Strategic Assessment of China’s Light
Passenger Vehicle Aftermarket-6" Edition”(specify Full or Abridged version). Send
me an invoice to:

Name:
Title:
Company:
Address:

Send by:

For more information on purchasing the report, “A Strategic Assessment of China’s
Light Passenger Vehicle Aftermarket-5t Edition”, please contact in Shanghai, Eileen
Liu at eileen@technomicasia.com or call (86-21) 6473-2588. In the USA, Angellia
Boey at aboey@tompkinsinc.com or call 919 855-5437.
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